
 
Very much so,  we have lots of Data Analysts 
and Statisticians in the business who drive 
complex analysis and statistical modelling.  We 
use this information to decide how to market 
to customers, design offers on product 
features and services for  customers and 
generally to make the business as efficient as 
possible.  This sort of analysis gives you the 
confidence and ability to make decisions based 
upon the evidence available.  

Do you build upon work produced 
using the quantitative skills of others? 

How do you make use of Quantitative 
Methods in your everyday work? 

Name:  Steve Hulme  
 

Place of work:  CapitalOne 
 

Position: International  Chief 
 Finance Officer 
 

Job Description: 
I take overall responsibility for the financial 
processes of the business.  

Part of my work involves conducting financial 
forecasting;  we use quantitative techniques to 
forecast how total customer account balances 
will move through time and what proportion 
of them will be charged interest. I run teams 
that build financial models, using MS Excel and 
other database tools.  We use statistical 
techniques as part of the modelling, and 
conduct a qualitative assessment of the 
outputs.  We then base financial decisions 
about investments on these forecasts - for 
example how much can we afford to invest in 
new IT capabilities to support new products.  
 
A second way I make use of Quantitative 
Methods is through Competitor Analysis.  We 
partner with an external company to provide 
credit and competitor information and we 
then assess what interest and fees other 
businesses in the financial services industry are 
charging. We analyse financial reports 
published by our competitors and integrate 
this with our own analysis.  This work enables 
us to provide useful information to our CEO 
and Head of External Affairs and puts us in a 
good position to be able to engage with the 
media and regulators. Having an in-depth 
understanding of our competitors is crucial in 
business. 

How important do you think it is for 
graduates today to be skilled in 
Quantitative Methods and to be data 
literate? 

How do you develop and maintain 
your quantitative skills?  
My day to day job requires me to use 
analytical techniques to query the results of 
other people’s analyses, and to really think 
about what data means and what sort of 
recommendations need to be made. I have 
had specific financial training which helps and 
good coaching from colleagues. From time to 
time there are isolated courses around data 
analysis and similar subjects. I have 
undertaken some technical training around 
using querying on databases in order to be 
able to do my own analysis as well as rely on 
other people to work with more complex data. 
Even if you aren’t an expert, you need to know 
enough to understand whether or not you 
should trust the information you’re looking at. 
That training was really beneficial in terms of 
generating information, being able to 
manipulate it and being able to come to my 
own conclusions. 

I think data literacy and Quantitative Methods 
are incredibly important in the world we live in 
today.  We operate in the world of big data 
and so in a customer facing business like ours 
it’s really important that people can 
understand customer behaviour. That requires 
a lot of analysis, to uncover trends about 
individual patterns around linkages and 
causation. It’s really important for graduates to 
be equipped with these skills and it’s only 
going to get more important through time as 
the amount of data out there increase. 

“Even if you aren’t 
an expert, you need 
to know enough to 
understand if you 
should trust the 
information you’re 
looking at.” 

Analysing and predicting consumer behaviour 
is an important task of financial businesses. 
(Source: Chris Walts) 



To find out more about where Quantitative 
Methods can take you, visit the following: 
 

 
Quantile website: 

www.quantile.info 
 

RGS-IBG website: 

www.rgs.org 
 
 
 
 
 

My advice would be to look at the full 
spectrum of geography and to make sure that 
you are covering some quantitative elements, 
and to be really challenging yourself to 
understand what the numbers mean. 
Regardless of the  career path you’re thinking 
of taking, being numerate is probably going to 
be an important skill. If you’ve got to write a 
dissertation as part of your course I would 
advise that you really think about how you can 
embed quantitative techniques in that. It’s a 
large  element  of  work  and   you’ve   got   the  
opportunity to really dive into something 
which you maybe wouldn’t otherwise.  
 

Use the opportunity to really look at the 
information that you gather and at how 

It’s useful to think ‘what do we mean by 
Quantitative Methods’, because it’s not just 
manipulating data and doing chi-square tests 
for the sake of it, which is what I remember 
from the stats elements of my Geography 
degree. It’s about working with meaningful 
information and then getting conclusions out 
there and communicating them appropriately. 
That is what I have to do every day and it’s 
what my team have to do, so being able to 
understand how to go about that is critical. 

Linking together quantitative and qualitative 
research elements to get the full picture; that’s 
really been what has stood me in good stead. 
The ability to understand the numbers, to 
challenge and work with them, but then to 
understand, by talking to people, what the 
stories around the numbers actually are. This is 
a key business skill. 

How did a degree in Geography 
prepare you for a job in finance and 
business? 

What advice would you give to 
students still at university? 

What is the relevance of Quantitative 
Methods to your work? 

As a business we actually use that quantitative 
analysis quite a lot because we look at trends 
geographically in terms of incomes, and trends 
in how customers, or potential customers, are 
performing, as we think about how we should 
operate as a business. 
  

When I did my degree I studied the 
potential of a ground-share between 
Newcastle United and Sunderland 
football clubs as my dissertation. I 
looked at transportation links, 
population, current land use, flood risk, 
a variety of different physical factors, as 
well as thinking about whether or not 
“Geordies” and people from Sunderland 
would ever go to the same ground. It 
was really fun and it was a great project. 
It was a big element of my degree and it 
really helped me develop a lot of other 
skills. Think about what your interests 
are; there is bound to be an interesting 
way you can apply Quantitative 
Methods to create a really interesting 
project. Over and beyond your 
dissertation there is a lot of opportunity 
in the world today to develop a career 
in this space. 

“The ability to get 
conclusions across 
in a meaningful and 
powerful way is 
really important. 
Geography helps 
you to develop 
these skills.” 

 

I would definitely recommend people do 
something around GIS and maximise the 
opportunity because it helps to build your IT 
and data literacy enormously and gets you to 
think in very different dimensions. That’s been 
useful to me in terms of how I think about the 
world today and has also been genuinely 
interesting. Bringing geographical dimensions 
into the analysis is actually quite an important 
element of how our business operates and will 
probably become increasingly more so in a 
more global world.  
 

Football fans at Sunderland offer a potential 
topic for an undergraduate dissertation 
Source: Ronnie Macdonald 

analysis of that information can provide really 
good insights. Using quantitative techniques in 
a dissertation is  really important. 

 

Communication is a hugely important part of 
our work, whether it be communication to 
customers, or the presentation and 
dissemination of information and ideas 
amongst colleagues. The ability to get 
conclusions across in a meaningful and 
powerful way is really important. Geography is 
a subject which helps you to develop these 
skills.  

Steve’s dissertation: Newcastle vs. Sunderland 
 

“Our analysts solve 
complex business 
problems and develop 
strategies to drive 
profitability and 
growth.” 


